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Notice:

The information contained in this document is submitted to parties on a confidential 
basis for use solely in connection with their consideration of the investment opportunity 
described herein.  By its acceptance hereof, the recipient agrees that neither it nor any 
of its employees or advisors shall use the information for any purpose other than the 
evaluation of the investment opportunity, nor shall it divulge the information, disclose that 
it has received this information or that this process is ongoing, or distribute this document 
to any other party, in whole or in part, at any time without the prior written consent of 
Urban Hydroponics.

This summary does not constitute an offer to sell or the solicitation of an offer to buy 
any securities and is intended for informational purposes only. This summary does not 
purport to summarize all of the conditions, risks and other attributes of an investment 
in Urban Hydroponics. Certain of the information contained herein includes forecasts, 
predictions and other such “forward-looking statements,” which involve particular risks and 
uncertainties since they depend on assumptions that may not prove to be accurate and 
could cause the actual results to differ materially from the forecasted or predicted results.
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Tarren Wolfe (Founder & CEO) has a proven track record of building 
businesses and brings almost 20 years of entrepreneurial experience.

Linnea Wolfe (Founder & Business Development) is an investor and 
part owner of Urban Cultivator and she has 20 years of experience in the 
horticulture Industry, building and developing sales and marketing teams.

Eric Sloan (President) brings over 11 years of marketing experience to 
Urban Cultivator and over 5 years in key leadership roles. He has a proven 
track record in producing strong sales increases, lead gen and building 
teams that perform.

Davin MacGregor (Founder & CTO) brings his manufacturing experience 
from 10 years in the cabinetry and sheet metal industry and has been 
instrumental in building relationships with all of our vendors.

Who We Are
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Everybody wants to support his own region and economy 
and farming. If we can preserve the land and if we can 
preserve the ocean, we all know, deep inside that we’re 
doing the right thing.
Eric Ripert
Chef, Le Bernadin
New York City
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A brief look at the history of BC Northern Lights, Urban Cultivator and Living 
Produce Aisle.

2001 - BC Northern Lights is founded, revolutionizing personal indoor growing

2006 - BC Northern Lights wins it’s first “Gear of the Year” award for an outstanding product. We will go on 
to win 9 times with the most recent award in 2015.

2008 - Tarren Wolfe becomes sole owner of BC Northern Lights

2010 - Urban Cultivator is Founded

2011 - Urban Cultivator is featured on Dragon’s Den; we make a deal for $400,000 in marketing services 
from Venture Communications

2012 - Urban Cultivator sells it’s first condo development

2013 - Urban Cultivator aggressively starts to expand showroom dealers in the USA

2014 - Urban Cultivator signs it’s first European distributor

2014 - Urban Cultivator signs an LOI to merge with a public company and raise capital for expansion

2015 - Urban Cultivator opens the world’s first Living Produce Aisle corporate store in Vancouver, BC

2015 - Urban Cultivator sells it’s first international Living Produce Aisle to the Middle East

Milestones
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We’re Growing
The Urban Cultivator group is establishing strong partnerships around the 
world, and raising funds through a reverse takeover merger with a publicly 
traded company (Urban Hydroponics - URHY:OTCBB). 
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Our revenue growth is coming from these main channels:

Distributors who are establishing our brand in international markets

Our growing network of appliance dealers in North America

Partnerships with single- and multi-family home developers

Consumables (seeds & plant food) sales

Living Produce Aisle franchise sales

Financial Story
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®

Urban Cultivator makes fresh, healthy, and 
flavourful food accessible to anyone - in a 

sustainable way.



Urban Cultivator Group | 9

A Growing Brand
®

Urban Cultivator has garnered a lot of press, and 
many of our commercial or restaurant customers 
use the purchase of our products to gain press for 
their business.
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Urban Cultivator Commercial
®

$35
$3.50

Average price per flat 
of live greens

Average price per flat
grown in a Cultivator

Urban Cultivator saves restaurants money

The Urban Cultivator Commercial grows flats of fresh 
greens that restaurants would normally purchase from 
a supplier for 10x the cost. 

MSRP: $8,799

Specs:

66” W x 79” H x 29.5” D 
Monthly power usage: 65 kWh (Under $70 per year)



Urban Cultivator Residential
®

The Urban Cultivator Residential is a state 

of the art indoor gardening appliance that’s 

designed to grow fresh and vibrant microgreens, 

vegetables, herbs, and flowers in home kitchens, 

365 days a year.

Its compact size—roughly equal to a small 

dishwasher—seamlessly fits into any kitchen, 

and is plumbed to water and electrical in the 

same way. 

The fully automated features make “gardening” 

mess- and stress-free. Offering families healthy 

alternatives and convenience, it’s the future of 

kitchen appliances.

MSRP: $2,499
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Specs:

24” W x 34.5” H x 24” D 
Monthly power usage: 18 kWh (Under $20 per year)
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Consumable Products
®

Urban Cultivator sells a full line of organic, 
non-GMO seeds and plant food for 
growing indoors.

Our selection of seeds includes:

• Arugula
• Basil
• Beet Tops
• Broccoli Shoots
• Cabbage Shoots
• Chives
• Cilantro
• Dill
• Kale
• Komatsuna
• Lemon Balm

• Mint
• Mustard Greens
• Nasturtium
• Oregano
• Parsley
• Pea Shoots
• Sage
• Sorrel
• Sunflower Shoots
• Swiss Chard
• Thyme

Our consumables platform increases 
customer lifetime value with continued sales 

of $40 - $250 monthly per appliance.
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An Established High-End Distribution Network
®

Urban Cultivator products are sold in over 28 countries worldwide

We have established a dealer network in North America of over 90 appliance 
showrooms
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How it Fits Together
®



Bringing urban farming to any city in the world. The Living 
Produce Aisle uses Urban Cultivator appliances to grow 

fresh, healthy foods for consumers to purchase every day.
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The Living Produce Aisle (LPA) brings access to 
Urban Cultivator appliances to everyone. Our 
new retail concept offers 3 ways for consumers 
to access fresh and healthy microgreens.

• Freshly grown 
Consumers can take home compostable trays 
of greens that are still growing, or enjoy the 
same nutritious greens freshly juiced.

• Fresh cut smoothies 
Each of our original smoothie recipes features 
freshly harvested microgreens for optimal 
nutrition.

• Fresh cut salads 
Our chef-designed salads feature freshly cut 
microgreens for unique and exciting flavour 
profiles. 

Fresh produce has a new meaning
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Helping us build momentum

The Living Produce Aisle (LPA) not only provides 
fresh, healthy greens to urban consumers, 
but also provides many benefits to the Urban 
Cultivator Brand, including:

• Greater brand exposure 
LPA acts as a show room and a way to educate 
consumers on the many benefits of growing 
your own foods.

• Appliance sales 
LPA has the ability to sell appliances, increasing 
our dealer network reach and access to 
consumers.
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Our Feature Store

Our 1400 sqft store features 12 Urban Cultivator Commercial units, and 6 
Urban Cultivator Residential units

The space is located at 1168 Hamilton street in Vancouver, BC
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A Productive Franchise

The Living Produce Aisle is a concept that are franchising to distributors. To 

date we have sold one international LPA location, and are negotiating with our 

partners to build 4 additional stores across Europe and Central America.

The Franchise opportunity breaks down like this:

Initial equipment costs: $155,000 (20 Commercial and 2 Residential units)

Franchise Fee: $25,000

Training Fee: $10,000

Leasehold improvements and juice bar: $60,000

Total Capital costs of starting an LPA location: $250,000

Sources of revenue for the franchisee:

Microgreen and living herb sales

Smoothie and Salad sales

Appliance sales (at wholesale markup)
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We give consumers the freedom to grow what they 
want, when they want, by designing and building indoor 

hydroponics equipment that lets anyone grow plants 
indoors; easily, sustainably and cost effectively.
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I am so happy I found BC Northern Lights. 
I love this machine. The workmanship of the Bloombox is 

outstanding and your customer service is 
amazing! Thank you for everything!

Really enjoying my Bloombox best 
investment I have made running great no 
problems harvests keep getting bigger and 
better and easier

I just wanted to say [you] have one of the best 
indoor grow box I have seen and researched.

Thank You for making such a kick 
ass grow box, thank you for making 
my life 10 times better than it was.

Its happy happy harvest time again and I must say that 
every time the wonderful lineup of BCNL equipment 
that I proudly own never lets me down.  This has been 
consistently confirmed to be the best decision I’ve made.

BCNL has been better than advertised.  
They have answered every question and 
resolved all of my issues.  I bought the 
Big Kahuna and it is the operation of my 
dreams.

I love my wife and kids a ton, but the two 
most memorable moments in my life were 
when I got my first Harley, and when I got 
my first Bloombox.“

“

A Strong, established Brand

8 Time High Times STASH Awards Winners
High Times is the #1 Magazine for the marijuana industry
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The BloomBox Grow Box

]] 2 chamber design
]] Our most popular grow box
]] Retail Price: $3,300
]] Gross Margin: 43%
]] Manufactured in Canada

The Producer Grow Box

]] Single chamber design
]] High output design
]] Retail Price: $3,300
]] Gross Margin: 43%
]] Manufactured in Canada

The RoomMate Grow Box

]] Single chamber design
]] Our smallest sized grow box
]] Retail Price: $2,250
]] Gross Margin: 46%
]] Manufactured in Canada

BC Northern Lights creates award-winning, best-in-class indoor hydroponics grow boxes. 
Available in three different sizes and a variety of value packages, it’s perfect for any 
grower looking to grow large, flowering plants indoors.

Award Winning Product Line
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A Growing Demand

Marijuana legislation is changing quickly across the United States. As laws change, our 
products are becoming more in demand to home users who want a safe way to grow 
their own.



Group Details
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Deep culture hydroponics 
Deep culture hydroponics is an efficient, clean and easy to use 
way of growing plants indoors. 

Flood and drain hydroponics 
Flood and drain hydroponics is used for smaller, quick 
turnaround plants to efficiently grow multiple trays 
automatically.

Automated watering 
Each product is designed to provide the optimal amount of 
irrigation for the type of plants being grown.

Automated air quality 
Air is circulated through the appliances based on temperature 
and humidity requirements, and carbon filtration is used to 
eliminate any undesired odours.

Water quality 
Water oxygen levels and automated filtration contribute to long 
lasting products, and higher quality plants.

Automated lighting 
Each appliances comes pre-programmed to control lighting for 
optimal growth.

Energy efficient 
Our appliances are built with high efficiency components 
limiting the amount of energy consumed. 

We have established reliable overseas 
manufacturing of our technology that 
can maintain high levels of volume.

Established manufacturing, proprietary technology and IP
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Getting to market

®

• International Distributors (average order: $150,000)
• North American Dealer Network (91 dealers and growing)
• Direct sales to restaurants
• Leads generated through digital marketing, international 

distributors & press

• Retail stores generate ongoing revenue
• Franchise leads generated through trade shows, Urban 

Cultivator international distributors, and franchise 
associations

• Direct to consumer sales using internal sales team  
(6 members)

• Leads generated online & through industry publications



Brand Websites

UrbanHydroponics.com

UrbanCultivator.net

LivingProduceAisle.com

BCNorthernLights.com



Contact

Eric Sloan
1-877-352-0490 ext 118 
eric@urbancultivator.net


